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For nearly two decades, Dr. Tait Martin has worked as a communication 
and marketing expert, helping groups and organizations focus their outreach 
messages, build stronger relationships and develop programs that enhance 
their image with the people who matter most to them. Tait currently serves as 
Chairman on the National Branding Committee for Theta Chi Fraternity. He 
is a former chapter president, Interfraternity Council president and Student 
Activities president.

BREAKING THROUGH THE CLUTTER: CLEANING UP YOUR 
CAMPUS IMAGE

In this keynote, Tait teaches participants how to use the best marketing tools 
to grow and energize their organization. Students will take away an ability to 
shape a positive campus brand, with an emphasis on effective language and the 
positive, proactive use of social networking tools. Tait is conversational, and he 
relates easily to the practical concerns of student leaders.

RETENTION INTERVENTION

In this interactive program, Tait helps leaders dig deeply to analyze and 
strategize around solutions to retaining members. Primary “focuses” that keep 
people in organizations are highlighted, and students learn to develop and 
incorporate retention techniques in their regular activies—with the goal of 
energizing and motivating their members.

 > www.campuspeak.com/speakers/martin

VALUE ADDED BONUS

For booking Tait, you will also receive your choice of the following:

• Three “Never Underestimate the Power of Stupid People in Large Groups” 
t-shirts

• One-hour PR, marketing or member coaching session for student leaders 
and/or staff immediately before or after program

DR. TAIT
MARTIN

Tait connects with audiences 
in a style similar to talking 
to a trusted friend. He has 
a knack that can have an 
audience laughing one 
minute and questioning 
everything they’ve known 
to be true the next. He’s 
perfect for today’s college 
audiences.

—Reatha Cox
Northwestern State University


